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Needed a comprehensive Wetlands of Nebraska set of resources 
 

• General publication 
• Kids publication 
• Video 
• Website 
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EPA Wetland Program Development Grant 
 Matching funds from NGPC and Ducks Unlimited 

Steering Committee: 
 
17 people, including 6 teachers and 5 
naturalists/outdoor educators 

$ 



GOALS AND OBJECTIVES  
 
The goal for the Wetlands of Nebraska project was to educate 
the public about Nebraska’s wetland resources, the benefits 
they provide for people, and available conservation options.  

 
TARGET AUDIENCE  
 
Trail Tales magazine was targeted at 4th and 5th graders, 
but the rest of the project was statewide and included 
hunters, anglers, park users, recreationists and 
landowners.  
 
The regional targeting mostly was related to a map that 
was developed showing the regional wetland complexes 
for the state and the associated partnerships operating in 
many of these regions that NGPC works with for planning 
and project delivery. 



MESSAGES 
 
The primary messages of the Wetlands of Nebraska project were:  
 
1) There are a variety and diversity of wetlands in Nebraska  

 
2) Nebraska’s wetland resources have been altered  

 
3) Wetlands provide services/benefits 

 
4) People interact with wetlands  

 
5) There are conservation options to help protect and restore wetlands 



10,000 



43,000 



1,600 





www.NebraskaWetlands.com 



ADVICE/LESSONS LEARNED 
 
There were no major mid-course corrections except for that when we started to 
produce the VHS tapes, the technology changed so dramatically they had to stop 
and focus solely on DVDs.  
 
We initially developed a draft of the video where we mentioned specific state and 
federal programs and associated staff that have since changed– so for the final 
video produced, we learned that it is better to be more general in order to make the 
videos more timeless.  
 
Working with the producers at the public TV station was expensive but very helpful 
because of their specific expertise and guidance. For example, they recommended 
not to talk too much about partnerships because the general public will glaze over – 
it’s not interesting to them. Instead they took a vignette approach with stories about 
wetlands across the state and limited it to 5-7 segments where the audience gets to 
know the person talking and relate to their story and they found this approach was 
very successful. The public TV network also has aired the video on their channels 
throughout Nebraska. 
 
Tailor your message to a target audience if possible, and make the message 
relevant to the local culture, economy, and landscape.  





Outreach and Education Action Items 
 
Action:  Continue to provide outreach materials to the public  
about wetlands. 
 
Action: Continue to provide support to NGPC and partner agency’s  
outdoor educators to teach students ranging from grade school  
through college about Nebraska’s  
wetland resources. 
 





Questions? 

NebraskaWetlands.com 
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